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Introduction 

 

  
 

My name is Phil Basten and together with my partner Jane Mark we have 

been testing subject lines and email campaigns for over 17 years and 

we’ve become pretty good at it. 

 

This killer report is the result of these tests.  

 

We decided to share our results because it became clear that many of our 

members and customers were struggling when it came to getting results 

from their email marketing and we wanted to give them a good way to solve 

that problem.  

 

You can find out more about us here. 

 

Email subject lines are one of the key areas where you can increase your 

profits. They can generate interest, affect open rates, and make or break a 

campaign. 

 

Get them right and you can bypass spam filters, get your emails delivered 

to the inbox, generate interest, get more click-throughs, and put more cash 

in your pocket. Get them wrong and you can end up in the poor house fast. 

 

 

 

 

 

http://profitwithjam.com/about_us.html
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The great advertising master, David Ogilvy, said, “On the average, five 

times as many people read the headline as read the body copy. When 

you have written your headline, you have spent eighty cents out of your 

dollar.” 

 

The same is true of email subject lines… 

 

Each of the 121 subject lines in this swipe file has been thoroughly tested 

for impact, and effectiveness, as well as spam content and passed with 

flying colors. They are rated at 91 or higher which means they are strong 

subject lines that should perform well. 

 

 

Now there are a few important things you should know… 

 

There are more than 200 billion emails sent every day and that means you 

are competing with billions of subject lines. So how do you make your 

subject lines stand out? 

 

Here are a few tips… 

 

1. Make a definite promise in your subject line. Make sure the first 

paragraph of your copy expands on this promise so you engage the reader 

and keep them interested.  Example: Do this and social media will bring 

profit to your business... 

 

2. Stimulate your reader's emotions. People make emotional decisions 

when they are in a buying mood which might explain why many buy stuff 

they don’t actually need at the time. Example: I booked my cruise online 

and it was the most fun I ever had... 

 

3. Arouse your reader’s curiosity. People love a good mystery. They 

want to know the answer to questions put before them. Example: How to 

get 4 dollars back for each advertising dollar you spend... 
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4. Highlight an important benefit. Something the reader will get or 

achieve from using your product or service. Example: How to become a 

better writer in 10 days or less... 

 

Our subject lines cover these important points so your reader's interest is 

triggered to act when they read them. 

 

Another thing you should be aware of is that in new Gmail accounts, there 

are 3 tabs. Primary, promotion, and social. Usually, people just set primary 

or inbox and uncheck the others, but many use all 3 tabs. 

 

Depending on the words you use in your subject liners, many could end up 

in the promotion and social sections of Gmail. If the user only looks at their 

inbox they may not see your emails until it is too later and your offer has 

ended. 

 

Our subject lines seek out bad tab words to ensure that your offers arrive in 

the reader's inbox.  

 

You can use the subject lines as is or edit them to suit your product or 

service. 

 

This is a no fluff report so let’s get straight to the subject lines. 
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Advertising and Marketing Subject Lines… 

 

1. Make your advertising dollars work for you... (93) 
2. How to make your advertising dollars work for you… (97) 
3. Here's a smart way to spend your advertising dollars... (92) 
4. You won't make any moolah if you don't advertise... (93) 
5. How to get 4 dollars back for each dollar you spend... (92) 
6. How to stretch your advertising dollars... (95) 
7. We do your advertising for you... (92) 
8. We do your selling for you... (94) 
9. Is your advertising making more than you spend? (97) 
10. You have one day left to grab this low-cost advertising... (92) 
11. Don’t make these 7 advertising mistakes... (91) 
12. Advertising mistakes you should steer clear of at all costs... (92) 
13. Grab this advertising pack pronto before it’s gone… (91) 
14. Groundbreaking ad campaign makes $10k in 24 hours... (91) 
15. How to promote a brand-new website... (97) 
16. How to gain more business in 2019... (99) 
17. 3 ways to fast track your business results... (93) 
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Business Opportunity Subject Lines… 

 

1. How to become a better writer in 10 days or less... (98) 
2. 17 ways to create more wealth online... (99) 
3. 7 secrets that have put $1000's in my bank account... (99) 
4. Follow this simple plan and laugh at your wallet worries... (92) 
5. How I made a fortune with a really stupid idea... (97) 
6. Discover the fortune that lies buried in your business... (95) 
7. Become your own boss in the next 24 hours... (94) 
8. At last, a simple way to stuff your wallet or purse online... (93) 
9. How to build a business that delivers big fat paychecks... (96) 
10. My boss just fired me and I forgot to thank him... (94) 
11. Do this and fire your boss in the next 6 months... (94) 
12. 7 priceless tips for a more profitable business... (94) 
13. Discover how our downlines are exploding... (99) 
14. How to gain more business in 2019... (99) 
15. See how we help clients boost their R.O.I. (99) 
16. If you have a website, you need this tool... (94) 
17. How to write a subject line your readers actually click... (92) 
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Business Success Subject Lines… 

 

1. [firstname], this can help you expand your business... (96) 
2. Don't dream about succeeding, make it happen... (91) 
3. Are you making these 7 mistakes in your business? (97) 
4. 7 step strategy for online business prosperity... (91) 
5. How to build your business without spending a fortune... (96) 
6. Workshop reminder: How to build a business that thrives... (96) 
7. Be the first to see these just-released business tools... (93) 
8. 3 fast ways to reach your competitor's customers… (96) 
9. Is it ok if I help increase your conversion rate? (93) 
10. How to use social networks to build your business? (97) 
11. Do this and social media will bring profit to your business... (92) 
12. How to turn your social media contacts into paying clients... (96) 
13. If I had to begin again, I would do this... (94) 
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Health and Fitness Subject Lines… 

 

1. 9 surefire ways to drop a pant or dress size… (99) 
2. How to drop 10 pounds in just 30 days... (99) 
3. Can’t reduce weight? Here's what to do... (99) 
4. Are you making these 7 weight loss mistakes? (99) 
5. 7 days left to score weight loss tips… (99) 
6. What if you just had 6 months to drop 25 pounds? (99) 
7. What if you had just 3 months to totally overhaul your diet? (97) 
8. Here’s how I conquered snacking between meals... (97) 
9. The plain truth about losing weight… (93) 
10. How to finally smash through your weight-loss wall… (98) 
11. Discover how to shed pounds without working out… (103) 
12. The crimes we commit against our stomachs... (92) 
13. Show me the shortcut to weight-loss fame... (94) 
14. 5 psychological reasons blocking you from losing weight... (94) 
15. Drink more water, shed 5 pounds... (94) 
16. Tired of waiting for your scale to reflect your diet changes... (93) 
17. Weight-loss goals you can easily keep... (92) 
18. Burn more fat and watch your belly go flat... (94) 
19. I’m not fat. I’m a thin person trying to bust out... (94) 
20. Keep it from your lips and it won’t slide to your hips... (94) 
21. 5 little-known ways to shed those lingering pounds... (98) 
22. Banish Your Belly Fat with These 5 Simple Tricks. (93) 
23. To wear smaller slacks, eat smaller snacks... (94) 
24. Eat wise and drop a size... (94) 
25. Don’t turn your stomach into a dumpster… (93) 
26. You’ll huff and puff if you eat bad stuff... (94) 
27. Eat more jelly and banish your belly... (92) 
28. The key to lasting weight loss revealed... (94) 
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Shopping Subject Lines… 

 

1. Last shot to snag 50% off... (94) 
2. 20% off for friends and family but it closes in 24 hours... (99) 
3. Want 20% off your next purchase? (99) 
4. All jeans 40% off, no interest for 1 year... (94) 
5. Purchase in the next 24 hours - shipping is on the house... (94) 
6. Shop 1000's of online items at huge discounts… (93) 
7. Make your life easier by shopping online at... (93) 
8. Shop at this site and bank the difference... (94) 
9. 100's of stock markdowns available for the next 3 days... (100) 
10. No-cost shipping extended on 100's of items... (92) 
11. 100's of luxury items at great prices... (98) 
12. Closes in 48 hours: 25% off all stock sitewide... (94) 
13. This year's styles at last year's prices... (93) 
14. Wear what the celebs are wearing without the high prices... (98) 
15. [firstname], take a look at these hand-picked items... 
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Traffic Generation Subject Lines… 

 

1. Do this if you want more website traffic... (94) 
2. How to reach a scattered target market with very little effort... (96) 
3. How to use LinkedIn to drive traffic and boost earnings... (97) 
4. How to use Facebook to drive traffic... (97) 
5. 7 highly effective ways to drive more traffic to your website... (97) 
6. 5 top ways to increase traffic to your website... (93) 
7. How to use expert interviews to drive more traffic... (97) 
8. How to use quality content to boost organic web traffic... (96) 
9. How to gain traffic from other people's Facebook Groups... (96) 
10. 5 expert ways to boost traffic on a budget... (98) 
11. How to use video promotion to drive targeted traffic... (96) 
12. 5 good ways to attract buyers to your website... (98) 
13. 3 killer tips to boost traffic to your website... (98) 
14. 21 highly effective web traffic strategies... (94) 
15. Use these tools to boost website traffic… (94) 
16. How to make it onto your buyer’s shortlist... (99) 
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Travel and Vacations Subject Lines… 

 

1. I wanted to relax on my holiday and this is what happened... (98) 
2. I had the best holiday ever and paid almost nothing for it... (93) 
3. The top 10 places to book your next holiday... (94) 
4. I booked a cruise online and it was the most fun I ever had... (94) 
5. Discover the top 20 holiday spots at the best prices online... (97) 
6. Travel more, spend less green stuff... (94) 
7. This cruise was the best I have been on and here's why... (99) 
8. This was the most relaxing holiday I ever took, see why... (97) 
9. Here's how I go more places and spend less green stuff... (99) 
10. When I want to travel I book with... (99) 
11. How to secure the best airline prices for your next holiday... (98) 
12. If you travel, pamper yourself without breaking the bank... (96) 
13. How to travel in style without going broke... (98) 
14. For the holiday of your life, have a go at this... (94) 
15. Be thrifty. Book your holiday at this site... (93) 
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Advertising Resources… 
 
Now an eBook on killer subject lines would not be complete if we did not 
tell you where to find some responsive lists that you can use these subject 
lines on. 
 
Profit From Free Ads – Fast growing list of responsive users. Collect 
70,000 free ads credits when you join 
 
Front Page Mail - Reach 200,000 active users with just 1-click. Register 
now! Collect 100,000 free ad credits. 
 
Oodles of Traffic - This unique, simple-to-use, technology will get your 
offers noticed, give you instant credibility and impact, and NO experience is 
needed! 
 
Udimi – The home of some of the top list builders online who sell solo ads 
with guaranteed clicks. 
 
High-Speed List Building – Build your list at light-speed using other 
people’s lists. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://profitfromfreeads.com/
http://frontpagemail.com/
file:///C:/Users/jpeor/Documents/My%20Web%20Sites/M/More%20Visitors%20Now/subject%20Lines/oodlesoftraffic.com/
http://itsylinx.com/udimisolos
http://ujam1.a100dollarbill.com/hslb/
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Disclosures and Disclaimers 
 
This eBook is published in Adobe® Acrobat® Portable Document Format 
(PDF). "Adobe" and "Acrobat" are registered trademarks of Adobe Systems 
Incorporated in The United States and/or other countries. 
 
All trademarks and service marks are the properties of their respective 
owners. All references to these properties are made solely for editorial 
purposes. Except for marks actually owned by the Author or the Publisher, 
no commercial claims are made to their use, and neither the Author nor the 
Publisher is affiliated with such marks in any way. 
 
Unless otherwise expressly noted, none of the individuals or business 
entities mentioned herein has endorsed the contents of this eBook. 
 
 
Limits of Liability & Disclaimers of Warranties 
 
Because this eBook is a general educational information product, it is not a 
substitute for professional advice on the topics discussed in it. 
 
The materials in this eBook are provided "as is" and without warranties of 
any kind either express or implied. The Author and the Publisher disclaim 
all warranties, express or implied, including, but not limited to, implied 
warranties of merchantability and fitness for a particular purpose. The 
Author and the Publisher do not warrant that defects will be corrected, or 
that any website or any server that makes this eBook available is free 
of viruses or other harmful components.  
 
The Author does not warrant or make any representations regarding the 
use or the results of the use of the materials in this eBook in terms of their 
correctness, accuracy, reliability, or otherwise. Applicable law may not 
allow the exclusion of implied warranties, so the above exclusion may not 
apply to you. 
 
Under no circumstances, including, but not limited to, negligence, shall the 
Author or the Publisher be liable for any special or consequential damages 
that result from the use of, or the inability to use this eBook, even if the 
Author, the Publisher, or an authorized representative has been advised of 
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the possibility of such damages.  
Applicable law may not allow the limitation or exclusion of liability or 
incidental or consequential damages, so the above limitation or exclusion 
may not apply to you. In no event shall the Author or Publisher total liability 
to you for all damages, losses, and causes of action (whether in contract, 
tort, including but not limited to, negligence or otherwise) exceed the 
amount paid by you, if any, for this eBook. 
 
You agree to hold the Author and the Publisher of this eBook, principals, 
agents, affiliates, and employees harmless from any and all liability for all 
claims for damages due to injuries, including attorney fees and costs, 
incurred by you or caused to third parties by you, arising out of the 
products, services, and activities discussed in this eBook, excepting only 
claims for gross negligence or intentional tort. 
 
You agree that any and all claims for gross negligence or intentional tort 
shall be settled solely by confidential binding arbitration per the American 
Arbitration Association’s commercial arbitration rules. All arbitration must 
occur in the municipality where the Author’s principal place of business is 
located. Arbitration fees and costs shall be split equally, and you are solely 
responsible for your own lawyer fees. 
 
Facts and information are believed to be accurate at the time they were 
placed in this eBook. All data provided in this eBook is to be used for 
information purposes only. The information contained within is not intended 
to provide specific legal, financial, tax, physical or mental health advice, or 
any other advice whatsoever, for any individual or company and should not 
be relied upon in that regard. The services described are only offered in 
jurisdictions where they may be legally offered. Information provided is not 
all-inclusive and is limited to information that is made available and such 
information should not be relied upon as all-inclusive or accurate. 
 
For more information about this policy, please contact the Author at the e-
mail address listed in the Copyright Notice at the front of this eBook. 
 
IF YOU DO NOT AGREE WITH THESE TERMS AND EXPRESS 
CONDITIONS, DO NOT READ THIS EBOOK. YOUR USE OF THIS 
EBOOK, PRODUCTS, SERVICES, AND ANY PARTICIPATION IN 
ACTIVITIES MENTIONED IN THIS EBOOK, MEAN THAT YOU ARE 
AGREEING TO BE LEGALLY BOUND BY THESE TERMS. 
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Affiliate Compensation & Material Connections Disclosure 
 
This eBook may contain hyperlinks to websites and information created 
and maintained by other individuals and organizations. The Author and the 
Publisher do not control or guarantee the accuracy, completeness, 
relevance, or timeliness of any information or privacy policies posted on 
these linked websites. 
 
You should assume that all references to products and services in this 
eBook are made because material connections exist between the Author or 
Publisher and the providers of the mentioned products and services 
(“Provider”). You should also assume that all hyperlinks within this book are 
affiliate links for (a) the Author, (b) the Publisher, or (c) someone else who 
is an affiliate for the mentioned products and services (individually 
and collectively, the “Affiliate”). 
 
The Affiliate recommends products and services in this eBook based in part 
on a good faith belief that the purchase of such products or services will 
help readers in general. The Affiliate has this good faith belief because (a) 
the Affiliate has tried the product or service mentioned prior to 
recommending it or (b) the Affiliate has researched the reputation of the 
Provider and has made the decision to recommend the Provider’s 
products or services based on the Provider’s history of providing these or 
other products or services. 
 
The representations made by the Affiliate about products and services 
reflect the Affiliate‘s honest opinion based upon the facts known to the 
Affiliate at the time this eBook was published. 
 
Because there is a material connection between the Affiliate and Providers 
of products or services mentioned in this eBook, you should always 
assume that the Affiliate may be biased because of the Affiliate’s 
relationship with a Provider and/or because the Affiliate has received or will 
receive something of value from a Provider. Perform your own due 
diligence before purchasing a product or service mentioned in this eBook. 
 
The type of compensation received by the Affiliate may vary. In some 
instances, the Affiliate may receive complimentary products (such as a 
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review copy), services, or money from a Provider prior to mentioning the 
Provider’s products or services in this eBook. 
 
In addition, the Affiliate may receive a monetary commission or non-
monetary compensation when you take action by clicking on a hyperlink in 
this eBook. This includes, but is not limited to, when you purchase a 
product or service from a Provider after clicking on an affiliate link in this 
eBook. 
 
 
Earnings & Income Disclaimers 
 
No Earnings Projections, Promises or Representations 
 
For purposes of these disclaimers, the term “Author” refers individually and 
collectively to the author of this eBook and to the affiliate (if any) whose 
affiliate links are embedded in this eBook. 
 
You recognize and agree that the Author and the Publisher have made no 
implications, warranties, promises, suggestions, projections, 
representations or guarantees whatsoever to you about future prospects or 
earnings, or that you will earn any money, with respect to your purchase of 
this eBook, and that the Author and the Publisher have not authorized any 
such projection, promise, or representation by others. 
 
Any earnings or income statements, or any earnings or income examples, 
are only estimates of what you might earn. There is no assurance you will 
do as well as stated in any examples. If you rely upon any figures provided, 
you must accept the entire risk of not doing as well as the information 
provided. This applies whether the earnings or income examples are 
monetary in nature or pertain to advertising credits which may be 
earned (whether such credits are convertible to cash or not). 
 
There is no assurance that any prior successes or past results as to 
earnings or income (whether monetary or advertising credits, whether 
convertible to cash or not) will apply, nor can any prior successes be used, 
as an indication of your future success or results from any of the 
information, content, or strategies. Any and all claims or representations 
as to income or earnings (whether monetary or advertising credits, whether 
convertible to cash or not) are not to be considered as "average earnings". 
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Testimonials & Examples 
 
Testimonials and examples in this eBook are exceptional results, do not 
reflect the typical purchaser's experience, do not apply to the average 
person and are not intended to represent or guarantee that anyone will 
achieve the same or similar results. Where specific income or earnings 
(whether monetary or advertising credits, whether convertible to cash or 
not), figures are used and attributed to a specific individual or business, 
that individual or business has earned that amount. There is no assurance 
that you will do as well using the same information or strategies. If you rely 
on the specific income or earnings figures used, you must accept all the 
risk of not doing as well. The described experiences are atypical. Your 
financial results are likely to differ from those described in the testimonials. 
 
 
The Economy 
 
The economy, where you do business, on a national and even worldwide 
scale, creates additional uncertainty and economic risk. An economic 
recession or depression might negatively affect your results. 
 
 
Your Success, or Lack of It 
 
Your success in using the information or strategies provided in this eBook 
depends on a variety of factors. The Author and the Publisher have no way 
of knowing how well you will do because they do not know you, your 
background, your work ethic, your dedication, your motivation, your desire, 
or your business skills or practices. Therefore, neither the Author nor the 
Publisher guarantees or implies that you will get rich, that you will do as 
well, or that you will have any earnings (whether monetary or advertising 
credits, whether convertible to cash or not), at all. 
 
Businesses and earnings derived therefrom involve unknown risks and are 
not suitable for everyone. You may not rely on any information presented in 
this eBook or otherwise provided by the Author or the Publisher, unless you 
do so with the knowledge and understanding that you can experience 
significant losses (including, but not limited to, the loss of any monies paid 
to purchase this eBook and/or any monies spent setting up, operating, 
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and/or marketing your business activities, and further, that you may have 
no earnings at all (whether monetary or advertising credits, whether 
convertible to cash or not). 
 
 
Forward-Looking Statements 
 
Materials in this eBook may contain information that includes or is based 
upon forward-looking statements within the meaning of the securities 
litigation reform act of 1995. 
 
Forward-looking statements give the Author's expectations or forecasts of 
future events. You can identify these statements by the fact that they do not 
relate strictly to historical or current facts. They use words such as 
“anticipate,” “estimate,” “expect,” “project,” “intend,” “plan,” “believe,” and 
other words and terms of similar meaning in connection with a description 
of potential earnings or financial performance. 
 
Any and all forward-looking statements here or on any materials in this 
eBook are intended to express an opinion of earnings potential. Many 
factors will be important in determining your actual results and no 
guarantees are made that you will achieve results similar to the Author or 
anybody else. In fact, no guarantees are made that you will achieve any 
results from applying the Author's ideas, strategies, and tactics found in this 
eBook. 
 
 
Purchase Price 
 
Although the Publisher believes the price is fair for the value that you 
receive, you understand and agree that the purchase price for this eBook 
has been arbitrarily set by the Publisher. This price bears no relationship to 
objective standards. 
 
 
Due Diligence 
 
You are advised to do your own due diligence when it comes to making any 
decisions. 
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Use caution and seek the advice of qualified professionals before acting 
upon the contents of this eBook or any other information. You shall not 
consider any examples, Documents, or other content in this eBook or 
otherwise provided by the Author or Publisher to be the equivalent of 
professional advice. 
 
The Author and the Publisher assume no responsibility for any losses or 
damages resulting from your use of any link, information, or opportunity 
contained in this eBook or within any other information disclosed by the 
Author or the Publisher in any form whatsoever. 
 
YOU SHOULD ALWAYS CONDUCT YOUR OWN INVESTIGATION 
(PERFORM DUE DILIGENCE) BEFORE BUYING PRODUCTS OR 
SERVICES FROM ANYONE OFFLINE OR VIA THE INTERNET. THIS 
INCLUDES PRODUCTS AND SERVICES SOLD VIA HYPERLINKS 
EMBEDDED IN THIS EBOOK. 
 
 

 

 


